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ARTICLE INFO ABSTRACT
Today, a smart tourism destination is known as an innovative tourist
Article History destination built on a state-of-the-art technology infrastructure that ensures
Date Received: 19 November 2024 the sustainable development of tourist areas. A smart tourism destination is
Date Revised: 1 April 2025 one that is accessible to everyone and facilitates visitor interaction with the
Date Accepted: 28 May 2025 surrounding environment. Smart tourism also relies on the collection of a
Date published: 6 July 2025 lot of data, but also on the intelligent storage, processing, combination,

analysis and use of big data to inform business innovations, operations and
services with artificial intelligence and big data techniques. The aim of this
Keywords research was to investigate the impact of smart tourism components on
smart experience with the mediating role of smart tourism initiative. The
present study is a descriptive-survey correlational study in terms of its
applied purpose and data collection method. The statistical population
includes the statistical population of users of the Elly Gasht tourism
website. The sample size was estimated to be 384 people based on the
Cochran formula for an unlimited population, and it was measured with an
adapted questionnaire whose validity and reliability were confirmed.
Descriptive statistics and SPSS 24 software were used to analyze
demographic data and extract central indicators, and structural equation
modeling and SmartPLS 3 software were used to analyze inferential
statistics. The findings show that smart destination, artificial intelligence,
Corresponding Author Email: and smart business ecosystem have a positive and significant effect on smart
basiri.uni78@gmail.com tourism initiative. Smart tourism initiative plays a mediating role in the
effect of smart destination, artificial intelligence, and smart business
ecosystem on smart experience.
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